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省份和城市的 177 家创业企业的问卷调研数据进行实证分析，结果表明 18 条假



























Resources and resource heterogeneity are the key factors in new venture 
performance. Since the initial shortage of resources, how an entrepreneur enterprise to 
obtain these resources from the external environment and integrate them determining 
entrepreneurial performance afterward. Based on resource dependency theory, 
resource-based theory, social network theory and transaction cost theory, this thesis 
give the "guanxi" a positive definition in order to better meet the current national 
conditions. By using resources as “Line”, and resource-based "guanxi" as "bridge", to 
integrate characteristics of the entrepreneurial environment, entrepreneurial networks, 
resource availability, and ability to integrate resources into a framework to build a 
"guanxi" at different stages of the start-ups resource acquisition mechanism models. 
The thesis consists of five parts. The first part is introduction, which successively 
introduces background, propose, procedure and structure of the research; the second 
part is literature review, which summarizes the literature of variables and lays the 
theoretical foundation for the research; the third part is research design and method, 
which proposes the conceptual model and assumptions, and elaborates the process of 
experiment, the fourth part contains data analysis and results discussion, which makes 
an mathematical statistics analysis and discussion. The last part of this thesis puts 
forward the conclusion and marketing implications of this research. 
This study explored the theory in the consolidated on the basis of the theoretical 
derivation; clarified the relationship between the various elements, and proposed 8 
assumptions. This thesis collected nation's leading entrepreneurs active in provinces 
and cities 177start-ups of the questionnaire survey, and used statistical software to 
investigate the the empirical data, the results showed that seven of the eight 
assumptions have been approved; The final part of this thesis are the discussion of test 
results and indication of further study. 
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第 1章 绪论 
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国际顶级管理类学术期刊，包括“Academy of Management Review”、“Academy of 
Management Journal”、“Strategic Management Journal”、“Administrative Science 
Quarterly”等涌现出现大量的创业研究文章，“Journal of Business Venturing”、
“Entrepreneurship： Theory & Practice”等新创期刊更有利于创业研究成果的广泛





















































































































































 数据分析：利用分析软件 AMOS 6.0 和 SPSS19.0 对问卷获取的数据进行
分析，检验提出的假设和模型。 
1.5.2 技术路线 
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